
Monograph 
Marketing

_____________Plan
Our publishing board, consisting of Editorial, Sales and Marketing 
experts, have chosen a publishing strategy and format for your book 
based on our experience selling academic books in markets around the 
world. By selecting this publishing strategy, your book has been given a 
particular marketing plan that aligns with where we expect to see sales. 
The information from your Author Questionnaire will help us refi ne and 
extend the reach of the marketing available. 

Monographs are mostly wri� en to be read by faculty and post-graduates. 
The majority of copies are purchased by academic libraries and the sales 
are driven by accurate profi ling (subject coding, descriptive copy, tables 
of contents) and data distribution through data agencies and catalogues 
to infl uencing peers and librarians.



 •  Inclusion in catalogues shared with 
lecturers, libraries, and library suppliers, 

 •  Inclusion in subject-specific promotional 
pieces which are taken to conferences/
events or inserted into delegate packs

 •  Books and/or single-title flyers sent to 
appropriate conferences and events. You 
can find a current list of conferences that 
Bloomsbury will be attending here: https://
www.bloomsbury.com/academic/for-
authors/conferences

 •  Inclusion in relevant subject-specific 
email campaigns sent to our database of 
contacts

 •  Review copy mailing to limited number of 
appropriate media outlets

 •  Advance information sheet sent to sales 
representatives and agents

 •  We regularly feed out details of our books 
to all data providers and retail accounts

 •  Full catalogue page on our website

 •  Digital preview facility on Amazon.com, 
Amazon.co.uk and Google Book Search

 •  Widget* available for distribution by author 
and to other interested parties

* a widget is a digital preview facility which typically displays a book jacket, prelims, table of contents and 
20 to 30 pages of text, along with bibliographic data and purchase options for viewers.

What is metadata for books?
Book metadata includes the basics about your book: title, author information, ISBN, publication, etc. It also includes the book description, subject codes and keywords that help booksellers categorize it for sale and place it among similar books and authors. It enables discoverability: how your audience can find your books through various search terms or comparable products.  

We release our metadata through a number of feeds daily.

Review Copies
Because of the high level academic nature 

of monographs, we target our review copy 

mailings to a small selection of academic and 

library journals where review coverage will

            contribute to the impact of 

                       academic content.


